

















Some caveats

While we can't reveal all of the details
surrounding this data, here are some facts
about how the analysis was set up:

Every visitor who requested a page got a
segmentation cookie regardless of who
they were. Since Strangeloop's technology
takes advantage of certain features in more
modern browsers, not every visitor who
was accelerated benefitted from the same
performance improvements.

The numbers reported in the analytics
package (Google Analytics) are a result of
the segmentation cookies seen, which is
tied to how many visitors' browsers made
the analytics request.

The reporting Javascript within the page
sometimes couldn't find the cookie that
was set (this happened about 5% of the
time). This could be a consequence of
security restrictions, browser limitations,
and so on. However, the "cookie not found"
errors occur relatively evenly across opti-
mized and unoptimized visitor data sets, so
they don't distort the numbers.

Google Analytics' IP filtering was used to
block out internal users, which might
distort numbers too.

About this report

We're Alistair Croll and Sean Power, the
authors of Complete Web Monitoring by
O'Reilly.

On Watching Websites, the blog that
accompanies the book, we look at the
convergence of modern web monitoring,
which brings together social media moni-
toring, business analytics, usability, web
performance, and customer research.

If you liked this report, go buy a copy of the
book or drop a line to @acroll or
@seanpower. Thanks!
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